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SUMMARY DESCRIPTION
Take advantage of millions of federal dollars being spent to raise awareness of the upcoming digital conversion.  This list lets you target, at a household level, the groups identified by the FCC for education efforts.  
LIST SOURCE
Marketing Informatics has scored every Household in the US using an algorithm that ranks each Household by how it mirrors the description of Over-The-Airways households recommended to the FCC for digital conversion education.

The FCC has a mandate to educate hard-to-reach populations most likely to contain Over-The-Airways (OTA) households that will be most impacted by the upcoming conversion to all-digital broadcasting.  To maximize resources,  an FCC-sponsored study identified 45 U.S. Designated Market Areas (DMAs) on which to focus its efforts during the consumer education outreach, and it has specified demographics in those DMAs as highest priorities.  The 45 DMAs were chosen for this intense education because they meet one or more of these criteria:

1) Number of OTA households more than 150,000

2) Percentage of OTA households more than 20 percent

3) Top 10 city of residence for largest target demographic group

In addition to these 45 DMA’s, rural areas and Native American tribal areas also were recommended for targeting in this report.  You have the ability to select records from this model based on the education-targeted geographies outlined in the report, or by traditional selection criteria outlined below.
Please contact Mehul.Patel@marketinginformatics.com or Marc.Becher@marketinginformatics.com for a free copy of the FCC report that gives details on its activity, or go to www.marketinginformatics.com/resources for a link to it.

SELECTIONS WITH COUNTS
Updated: December, 2008
Counts Through: December, 2008
	Universe
	Total Number
	Base Price per/M


Tier 1 of 6   (all criteria met)
  1,025,085
$85/M

Tier 2 of 6


12,414,900

Minimum order 10,000 records
For information on a CRRT saturation list from the same modeling process, contact Mehul.Patel@marketinginformatics.com or Marc.Becher@marketinginformatics.com. 

OTHER SELECTIONS
DMAs/CBSAs (no additional charge) Note: DMAs are designated for FCC media education efforts. List geography is defined by associated CBSA, so actual geography will be more compact: 

New York, Los Angeles, Chicago, Philadelphia, San Francisco-Oak-San Jose, Dallas-Ft. Worth, Boston (Manchester), Washington DC (Hagerstown), Atlanta, Houston, Detroit, Tampa-St. Pete (Sarasota), Phoenix (Prescott), Seattle-Tacoma, Minneapolis-St. Paul, Miami-Ft. Lauderdale, Denver, Sacramento-Stockton-Modesto, St. Louis, Portland OR, Indianapolis, San Diego, Milwaukee, Salt Lake City, San Antonio, Albuquerque-Santa Fe, Fresno-Visalia, Tulsa, Green Bay-Appleton, Honolulu, Des Moines-Ames, Springfield MO, South Bend-Elkhart, Harlingen-Wslco-Brownsville-McAllen, El Paso (Las Cruces), Ft. Wayne IN, Boise, Duluth (MN)-Superior (WI), Joplin (MO)-Pittsburg (KS), Lubbock, Anchorage, Yuma (AZ)-El Centro (CA), Laredo, Fairbanks, Helena; 

Select by highest ranking scores for African American, Asian American, Hispanic/Latino, Native American, Senior, or Rural $25.00/M extra; traditional selects, $5.00/M; geo other than CBSA (state, SCF, ZIP), homeowner, dwelling type, age, marital status, gender/sex; run charge, $3.00/M.
COMMISSION, CREDIT POLICY
20% commission to brokers. Cancel charges: $150.  No terms, prepayment required.
METHOD OF DELIVERY
Email, secure FTP. $50 fee.
DELIVERY SCHEDULE
24 hours (1 working day) from receipt of payment.  Rush fee, $100.
RESTRICTIONS
Mailpiece must be approved prior to list delivery. Reuse requires separate fee.
UPDATE SCHEDULE

Scoring updated every 60 days.
